10

20

15

10

Scatter Plots and p-values

2 4 6 8 10 10 15 20
<|3 o<|)oooo<|>oooo|—9
Intention_to_Use o
[o) [o0]
o
[o] o
o
o o <
o o
0 0 o o o 00 0o o - o

0.00

Relative_Advantage

O00O0Q O

0.00

0.00

Perceived_Usefulness

mmll

0.00

0.00

Perceived_Ease of Use

[ T |

4 8 8 10 12 14



